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will be able to: • Describe
theenvironmental forcesthataffect
thecompany’s ability to serve its
customers. • Explain how changes in the
demographic and economic
environments affect marketing
decisions.
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Analyzing the Marketing Environment
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natural and technological environments.
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Chapter 8: Controls for Information
Security. 61 terms. Lindsey4615 PLUS.
Midterm Review Part 1. 23 terms.
Lindsey4615 PLUS. Chapter 7: Control
and Accounting Inform… 129 terms.
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Academic year. 2017/2018. Helpful? 1 1.
Share. Comments. Please sign in or
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Midterm Notes (Chapters 1-4, 6) ADM
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ChaPter 3 | Analyzing the Marketing
Environment 91 but also in many
professional applications, including 30
percent of offices, 65 percent of the
world’s top airports, 30 percent of
hospitals, 35 percent of cars, and 55
percent of major football stadiums. For
124 years, Philips has been a leader in
building and shaping markets with
meaningful innovations in-cluding the
radio, audio cassette ...
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Chapter 3 – Analyzing the Marketing
Environment Outline and Notes
Environmental Forces The Marketing
Environment in which companies
operate is affected by various forces,
many of them outside of the
organization’s control. We break these
forces into two groupings: micro-
environmental forces are things close to
the organization that affect its ability to
serve its customers.
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Principles of Marketing, 17e, Global
Edition (Kotler/Armstrong)Chapter 3
Analyzing the Marketing Environment 1)
Dan has been directed to study the
forces close to a company that affect its
ability to serve its customers, such as
the company, suppliers, marketing
intermediaries, customer markets,
competitors, and publics.


